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Strategic Brand Management

MKTG 532, Section 201,  Fall 2017
Professor  Ralph Oliva, (814) 777 - 4111;  roliva@psu.edu
Course Packet Contents:


1. Course Playbook: Objectives/Assignments/Grading/Administration

2. Course Master Map

3. Syllabus: Dates/Topics Covered
4. BrandScape Assignment Dates and Case Overview/Selection/Assignments 


5. “Creating the Living Brand,” by Neely Bendapudi and Venkat Bendapudi, HBR “Best Practice” Article – Reprint # 0505G, May 2005

6. "Brands and Branding,” Douglas Holt, HBS Product # 9-503-045

7. “Unlock the Mysteries of your Customer Relationships,” Avery, Fournier, and  Wittenbraker, HBS Product # R1407E-PDF_ENG

8. “What Are Your Signature Stories?” by David and Jennifer Aaker, California Management Review, Vol. 58, No3, Spring 2016: HBS Reprint # CMR 620    

9. "Getting Brand Communities Right", Fournier and Lee, HBR, April 2009;         Reprint # R0904K

10. “Competing on Social Purpose,” Vila and Bharadwaj, HBR,  Sept-Oct 2017,          Reprint # R1705G

Note: for Preview/Review see The BrandScape Overview at  https://youtu.be/xWSz_4Xxfuo

11. Case 1:  “Building Brand Community on the Harley Davidson Posse Ride,” 

HBS Case # 9-501-015
12. “Branding in the Age of Social Media,” Douglas Holt, HBR, March 2016; 

HBS Reprint # R1603B
13.  "Why Your Customers’ Social Identities Matter,” Champniss, Wilson, Macdonald, HBR, Jan-Feb 2015, Reprint # R1501G


14. Case 2: “A Case for Brand Loyalty,” HBS Case #. 9-598-023

>Visit the SRI Consulting Business Intelligence Web Site, and study the  “VALS” Segmentation Scheme: http://www.strategicbusinessinsights.com/vals/ustypes.shtml

15. “In China? Pick Your Brand Name Carefully,” Fetscherin, Alon, Littrell, Chan 
HBR September, 2012, Reprint # F1209C
16. “When AI Becomes the New Face of Your Brand,” Wilson, Daugherty and Bianzino, HBR.ORG; June, 2017; HBS Reprint # H03QSP


17. Case 3:   “Mountain Man Brewing Company: Bringing the Brand to Light,” HBS  Reprint # 2069 – Brief Cases

18. “The Brand Relationship Spectrum: The Key to the Brand Architecture Challenge,” by Aaker and Joachimsthaler, California Mgmt Rev. Volume 42 No. 4, July 2000; HBS Prod #: CMR177-PDF-ENG

19. “Achieving the Ideal Brand Portfolio,” Hill, Ettenson, Tyson;  MIT Sloan Management Review,  Winter 2005,Vol 46 No 2, HBS Product # SMR 167
20. “Why Companies Are Advertising Their Master Brand,” Denise Yohn, HBR.ORG March 2016, HBS Reprint # H02Q4F  



21. Case 4:  H-E-B Own Brands” HBS Case #.9-502-053


> Skim the Y&R “BAV Bluebook” on Canvas
22. “Designing an Emotional Strategy: Strengthening Digital Channel Engagements,”  Straker and Wrigley, Business Horizons (2016) 59, 339-346; HBS Product # BH743 
23. “The One Thing You Must Get Right When Building a Brand”, Barwise, Meehan; 
HBR, December 2010, Reprint  # R1012F-PDF-ENG

24. Case 5:   “Titan Raga: Evolving a Watch Brand for the Changing Consumer,”

Ivey Publishing Case # W14796;  HBS Product # 9B14A076
25. “Revitalizing Your Business: A Brand Reinvention Framework,” Canada, Chen; Rotman Magazine, Fall 2011, HBS Product # ROT150


26. “Global Brand Management: Best Practices and Learnings from Efforts to Build the Business ‘Over There,’” Hennessy, Leininger, Meagher: Kellogg Technical Note; HBS Product # KEL 696
27. “Brands Are Behaving Like Organized Religions,” Utpal Dholakia, HBR.org February 2016, HBR Reprint # H02031


28. Case 6:  “Infosys: The Challenge of Global Branding,”                                              Ivey Business School Case #. 905A01
29.  “Branding in the Digital Age: You're Spending Your Money in All the Wrong Places," by David C. Edelman, HBR December 2010, HBR Reprint # R1012F
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